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Unacceptable Treatments
Athletic Marks: Camden

1.  Using any color other than black, white, or red 

to outline the “R.”

2.  Using double outlines around the “R.”

3–4.  Do not change the font or font size of the 

campus name.

5.  Reproducing a solid “R” in any color other than 

white or red. 

6.  The campus name can only be reproduced in 

black, white, or red. 
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Business Cards • •   •
Letterheads

Standard • • • • •    
Executive        •
Envelopes • • • • •
Signage • • •  •
Vehicular Signage •  • • • 
Marketing Materials

Brochures • • • • • • • •
Posters • • • • • • • • 
Advertisements • • • • • • • • 
Flyers • • • • • • • • 
Folders • • • • • • • • 
News Releases   • • •  
Internal Materials

Routing Slips •    •  •
Fax Sheets •    •  •
Websites • • • • •   •
PowerPoints • • • • • • • •
Merchandise

Clothing • • • • • • • •  •
Gift Items • • • • • • • • * •
Athletics 

Uniforms          •
Promotional          •
Gifts          •
Service Uniforms •    •
Ceremonial

Note Cards/Invitations • • • • • • • • *
Diplomas         •

Identity Matrix 
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offi cial seal

informal seal
as decorative
element

logotype 
with seal: 
vertical
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signature: 
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* Commencement-related gift items only.
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December 8, 2006

Meeting of the Board of Governors

Rutgers, The State University of New Jersey

 

WHEREAS, Rutgers, The State University (“Rutgers”), at 

the direction of the Committee on University Rela-

tions and Honorary Degrees, has conducted extensive 

research into the public perceptions of the university 

among key constituencies in New Jersey; and

WHEREAS, the research indicated that general aware-

ness of Rutgers is high among all New Jersey con-

stituencies, but identifi ed a clear need to clarify and 

demonstrate Rutgers’ value to the state of New Jersey 

and its citizens; and

WHEREAS, the research indicated that Rutgers must dif-

ferentiate itself from the other publicly funded schools 

in New Jersey; must sharpen its messages by better 

coordinating university communications; must manage 

and preserve the integrity of its brand, paying particu-

lar attention to the proliferation of logos and other 

visual representation of the university and its units and 

programs; and must leverage and mobilize the strong 

brand equity that Rutgers has among state residents, 

executives, and alumni; and

WHEREAS, the Rutgers name and visual identity are 

substantial institutional assets and, therefore, their 

usage is under the purview of the Board of Governors; 

and

WHEREAS, a strong Rutgers identity has far-reaching 

benefi ts, enhancing the University’s ability to recruit 

faculty, students, and staff; generate revenue; garner 

grants; engage alumni; and attract external support; 

and

WHEREAS, effective and effi cient communication be-

tween the University and its many audiences requires 

(i) a clear graphic architecture and nomenclature that 

build equity in the Rutgers name, clarify organizational 

relationships, and maintain unit distinctiveness; (ii) a 

communications strategy that ensures the use of co-

herent and consistent messages about Rutgers’ unique 

attributes and assets; (iii) an administrative offi ce that 

is the central point for managing and enhancing the 

University’s identity and messaging; and

WHEREAS, the Rutgers name and visual identity should 

be recognized and embraced by the University com-

munity as important assets deserving oversight and 

management, requiring (i) policies that empower a 

central administrative offi ce with authority to manage 

and enforce the proper use of the University’s name 

and a unifi ed visual identity system; (ii) clear guide-

lines, policies, and tools that support campus and 

unit communicators as they express their campus’s 

or unit’s relationship to the University, as well as their 

campus’s or unit’s distinct programs and purpose; (iii) 

policies and procedures that clarify how and when 

other entities may use the University’s name and/or 

marks; and (iv) policies and procedures regarding how 

and when new University marks will be approved and/

or protected under federal and state law, and ensuring 

protection of existing marks; and

WHEREAS, transition to a unifi ed visual identity system 

must be accomplished according to a reasonable time-

table based on the analysis of fi nancial and physical 

considerations;

NOW, THEREFORE, BE IT RESOLVED that the Board 

of Governors of Rutgers, The State University of New 

Jersey, requires that all University units will use the 

Rutgers name and the unifi ed visual identity sys-

tem, including a set of approved marks, as outlined 

in policies and guidelines; and

BE IT FURTHER RESOLVED that all University offi cers 

will support the proper use of the Rutgers name 

and a unifi ed visual identity system by ensuring that 

units and personnel in their areas adhere to estab-

lished policies and guidelines; and

BE IT FURTHER RESOLVED that the Vice President for 

University Relations will create, distribute, and enforce 

policies, procedures, and guidelines necessary for the 

proper use of the Rutgers name and the implementa-

tion of a unifi ed visual identity system; and 

BE IT FURTHER RESOLVED that the Vice President for 

University Relations will develop tools, training, and 

other incentives that facilitate the proper use of the 

Rutgers name and the implementation of a unifi ed 

visual identity system by all units of the University; and

BE IT FURTHER RESOLVED that the Vice President for 

University Relations will establish oversight and advi-

sory bodies that facilitate the proper use of the Rutgers 

name and the implementation of a unifi ed visual 

identity system; and

BE IT FURTHER RESOLVED that this Resolution will take 

effect immediately.

Resolution Approving the Rutgers Unifi ed 
Visual Identity System
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Cap Height A unit of measurement describing the 

height of the left vertical of the large initial “R” in the 

Rutgers logotype. This unit is used when establishing 

the clear space for the logotype or signature. 

Color Palette A selection of specifi c colors that are 

chosen to coordinate, contrast, or harmonize, as an 

aide to maintaining a desired degree of consistency 

within a visual identity system.  

Font A complete set of type of one size and face. 

Garamond Italic 12 point is a font.

Identity Manual A formal reference document 

establishing technical and creative standards for 

a visual identity system. Typical standards include 

descriptions and specifi cations for reproducing the 

logo or logotype, stationery system, common print 

and web applications, and examples of use on 

merchandise.

Logo A generic term for a unique graphic symbol, 

display of a name, or a combination of both, that is 

used to represent a product, company, organization, 

or other entity.

Logotype A logo composed of type.

Mark A generic term for a unique graphic symbol, 

used interchangeably with “logo.”

Master Brand The overarching identifi er of an entity 

or organization. Also an identity strategy that applies 

the name of the overarching brand to all subunits.

Primary Color Palette The core selection of 

identifying colors that are used in a logo.

Seal In an institution, the offi cial logo used on legal 

or ceremonial documents, often rendered within a 

circular shape.

Serif/Sans Serif In typography, a sans serif typeface 

is one that does not have the small thorn-like 

features called “serifs” at the end of strokes within 

letters. 

Signature The combination of the logotype with an 

additional more specifi c identifi er.

Supplementary Color Palette A selection of colors 

designed to supplement the primary color palette 

for use in all related communications except the 

logo itself.

Tag Line A slogan used to support the identity.

Template A fi le with an associated style sheet and 

all standing and serial elements in place on a master 

page, used for publications following the same design. 

Typeface The set of characters including uppercase 

and lowercase alphabetical characters, numbers, 

punctuation, and special characters. A single 

typeface contains many fonts of different sizes and 

styles. Garamond is a typeface.

Type Family A group of fonts of the same basic 

design but with different weights and proportions. 

Garamond is also a type family.

Units Subdivisions of the overarching organization.

Unit Signature The typographic addition to the 

Rutgers logotype that may be used to designate a 

specifi c unit.

X-Height A unit of measurement describing the 

height of the small “T” in the Rutgers logotype. This 

unit is used when establishing the location of the 

informal seal and/or unit signature relative to the 

logotype.

Glossary
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